


IN
T

R
O



90%



DISPELLING THE MYTHS

T
R

U
T

H

NOT WORTH 
TIME & 

INVESTMENT

ONLY 
WORKS FOR 

DIRECT RESPONSE

TOO 
EXPENSIVE

TIME-
CONSUMING

REQUIRES 
HUNDREDS OF 

CREATIVE ITERATIONS

SETUP IS 
EXTREMELY 
COMPLEX

ONLY WORKS TO 
CONVERT LOYAL 
CUSTOMERS \gĈf 

ABOUT
RETARGETING



INTERESTS

LOCATION-BASED

ONLINE SEARCHES

ONLINE PURCHASES

IN-STORE PURCHASES

WEBSITE BEHAVIOR

TIME OF DAY

TIME OF WEEK

C
O

N
S

U
M

E
R

 P
E

R
C

E
P

T
IO

N
S


